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Why is Tourism so important to Shropshire?

• Tourism is worth £561m pa to Shropshire • Tourism is worth £561m pa to Shropshire 
• Shropshire attracts 9.3m Day visitors and 1.3m Staying 

Visitors pa 
St i  Vi it  t d f  £  i it  d • Staying Visitors accounted for £213m visitor spend pa

• Day Visitors accounted for £348m visitor spend pa

• Over 15,500 Jobs are supported by this visitor spend – how 
would these jobs be replaced if there was no visitor economy

• £189m pa is spent on Catering - imagine the choice of cafes  • £189m pa is spent on Catering - imagine the choice of cafes, 
pubs and restaurants we would have without this spend.

• £150m pa is spent on Retail - imagine the choice of shops we 
would have without this spendwould have without this spend.

Source: Shropshire County Council Tourism Research Unit Economic Impact Assessment 2005



Shropshire Tourism – What do we do?

D ti ti  M k ti    d ff li• Destination Marketing  - on and off line

P i t d B h  P d ti• Print and Brochure Productions

M b hi  S t  Ad i  & R t ti  • Membership Support, Advice & Representation 

M k i  d B i  S  Ad i  & S i• Marketing and Business Support, Advice & Services

IT S i  W b i  S  E M k i• IT Services – Websites, Systems, E:Marketing

i i d k• Commissioned Work 



Record Year for Press Coverage 2010/11

Shropshire Tourism had 107 press enquiries and hosted 7 press trips 
and created a whopping £22m worth of Advertising Equivalent and created a whopping £22m worth of Advertising Equivalent 
Coverage for the county.





Spring Direct Response Campaign 2011

Media responses 2010 Total: 19 500Media responses 2010 Total: 19,500
Media responses 2011 So far Total: 10,800 (as at 31st March)
This activity generates over £2.32m worth of business for members.



The 2010 Christmas Email Campaign

 il  t t3,010 emails sent out

34% Read Rate
2011 Shropshire & 

the Welsh Borders brochure
(normal rate 0.5 to 1.5%)

26% Click through to websiteg

39 % Requested Brochures

57% Brochures convert to 
business 

This Campaign Generates 
£227,000 worth of businessMuch better than socks!



Shropshire Assessment Scheme
• So far around 90 businesses are assessed by us each year
• 48% of uptake so far has been from the south of the county
• 55% of assessments have been on self-catering properties
• Our scheme works to national standards but is different from the 
national schemes - the assessors provide business support and 
advice, signpost grants schemes, and marketing services and all 
have detailed local knowledge.

New DCMS Tourism Strategy…..
‘We don’t have Government rating schemes for cars or 

fl k ’cornflakes….’

The Government believes visitors can rely on the likes of Trip 
Ad i  t  k  i f d h i  d  t h  Advisor to make informed choices, and any assessment scheme 
should be market driven

N  Vi it B it i  E t  L l S hNew Visit Britain Entry Level Scheme



www shropshiretourism co ukwww.shropshiretourism.co.uk

The Shropshire Tourism Web site generated nearly 500,000 Unique 
Visitors in 2010 no bots or spiders  just real people! Visitors in 2010 – no bots or spiders, just real people! 

We are already 17% up on the first 3 months of this year!



D i  S iDesign Services

Websites, Logos, Leaflets, Business Cards, Promotional Materials



Marketing & Business Support Services

• Brand Creation and Development• Brand Creation and Development
• Brochures, Leaflet and Print productions
• Marketing Reviews• Marketing Reviews
• Business Support

ST F  Ad i  & N• www.STmem.com Free Advice & News
• Integrated Marketing Campaigns

i   C i• Direct Response Campaigns
• Development of Niche Marketing 

O t iti  Opportunities 
• Professional, Independent Bespoke Advice



IT S iIT Services

• Website Design & HostingWebsite Design & Hosting

• Search Engine Optimisation

• Pay per Click and on-line Advertising

• E:marketing Solutions• E:marketing Solutions

• CMS, on-line shops

• Stats and Analytics Packages

• Social Network Packages• Social Network Packages

• Professional, Independent Bespoke Advice



For the forthcoming earFor the forthcoming year…..
• The 2012 Shropshire Brochure continue to use a 

th ti  h t  i  i it  lthematic approach to increase visitor appeal.
• More on-line response campaigns and offers

D l   b  f th  ( i  d • Develop our web presence further – (main and 
niche sites)

• Build on the User Generated Content elements• Build on the User Generated Content elements
• Further Develop Face-book & Twitter
• Review all our services to members to continue • Review all our services to members to continue 

to make them more relevant, helpful and 
supportive.pp

• Continue to meet the challenges ahead – and 
h ll b l

g
there will be plenty!




